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Bernie Jordan
Cotton Incorporated 
Board Chairman

MESSAGE
FROM THE
BOARD CHAIRMAN

Not only was 2020 the 50th anniversary of Cotton Incorporated, but it was also a year 
that will always be remembered due to the pandemic. As a Company and a Program, we 
had to change how we do business and conduct meetings while understanding and planning 
for the build-up in cotton inventories, the uncertainty, and the drop in demand for cotton. With all 
that we have dealt with, I am very proud of what we’ve been able to accomplish this year under 
difficult circumstances.

As a cotton grower as well as the current Chairman of Cotton Incorporated, it helps to know that there is a company
out there looking out for my business interests and those of my fellow U.S. cotton growers. While the whole world 
struggled this past year with new issues related to the pandemic, today cotton faces considerably more challenges than 
before: international trade issues; economic volatility; an increasing number of competitive fibers vying for market share; 
negative and false perceptions of cotton’s sustainability; and ever-changing consumer preferences. As you will see from 
this report, Cotton Incorporated is actively analyzing these situations and taking careful, strategic actions to help 
improve our prospects.

Cotton Incorporated maintains the pulse and overview of the global supply chain, monitoring threats and identifying 
opportunities for cotton. The company is known as an educator, a resource across the global textile industry on the 
manufacturing side. The company has developed textile technologies that expand cotton’s ability to compete in 
apparel categories which have been primarily synthetics. Cotton Incorporated conducts research which provides 
scientific proof that synthetic microfibers pose a significantly greater threat to the environment than cotton microfibers. 
Cotton Incorporated provides the knowledge, research, and voice for cotton to be a player on the global sustainability 
stage. Cotton Incorporated reminds consumers across the country and across demographic categories of cotton’s 
benefits and desirability. All of these activities conducted by Cotton Incorporated provide the framework and more 
opportunities for cotton’s success.

As you review this summary of the year’s activities, consider the challenges from this year’s historic journey as well as the 
successful outcomes from the collective Cotton Incorporated activities. I am certain that we are all in a better position 
with Cotton Incorporated helping to secure the future of cotton for the next generation of growers and consumers.
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MESSAGE

J. Berrye Worsham
Cotton Incorporated 
President & CEO

FROM THE
PRESIDENT & CEO

The challenges stemming from the outbreak of COVID in 2020 were severe for the cotton 
market. As economies around the world went into lockdown, the global economy suffered its worst 
performance since the Great Depression.  While larger in scale, the issues brought by COVID only 
added to a list of major market disruptions in recent years.  Prior to COVID, the trade dispute emerged with 
China.  China is our largest export customer and the largest supplier of cotton apparel to the U.S. Recent 
domestic issues have included volatility in the weather and, therefore volatility in production.  

Demand in the 2019-20 crop year dropped fifteen percent, the biggest decrease in at least fifty years. In the U.S. apparel 
market, retail sales of clothing, adjusted for price changes, dropped in half by April during the early phases of the lockdowns. 
The good news is that spending has rebounded, and the latest data indicate that outlays on clothing have recovered to 
pre-COVID levels.  

Imports supply retailers with the apparel that consumers demand.  Shipments can be volatile and tend to lag developments in the 
market by several months. If consumer apparel spending maintains its recovery, imports must rise to meet demand. A similar 
pattern happened following the financial crisis in 2009, when imports had to catch up to meet the rebound in spending. A similar 
pattern can be expected in other developed countries and may encourage recovery in global mill demand. 

The raw fiber equivalence of cotton in U.S. imports shows a similar pattern. While volumes have yet to recover to the trend line 
before COVID, the situation is much better than was expected in April. 

To summarize, the hit to demand in the 2019-20 crop year led to a massive buildup in global cotton stocks (+17 million bales). 
Current expectations from the USDA suggest there will be a slight addition to stocks in the 2020-21 crop year, but the projected 
surplus is considerably smaller. Cotton prices have held up much better than market fundamentals would have suggested, which 
could be an indication that demand is stronger than currently estimated. 

Cottonseed represents about fifteen percent of U.S. grower revenue. Cottonseed prices rebounded in the 2019-20 crop year, and 
the USDA is forecasting further recovery in cottonseed prices in 2020-21. 

Key priorities for Cotton Incorporated in 2020 are highlighted in each divisional overview and include the following.
•             Sustainability & U.S. cotton sustainability (USCTP)
•             Product innovation & implementation
•             Global presence for cotton
•             Farm profitability
•             Fiber quality / contamination
•             Cottonseed value
•             Cotton management system – EFS® Implementation
•             Contribution to CCI

The pandemic did not stop Cotton Incorporated from effectively carrying out our mission in 2020. COVID caused staff to think and 
learn differently, and this should serve us well in the future. Our IT team provided technology, hardware, and training to support the 
company across a range of remote working environments including virtual board meetings. We look forward to getting back to 
in-person meetings and have a positive outlook for 2021.
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2020 HIGHLIGHTS

AGRICULTURAL &
ENVIRONMENTAL
RESEARCH

The AERD team adapted to work and travel restrictions from the pandemic by expanding video and slide 
communications with cooperators. The reduction in air travel time by staff allowed greater oversight of key initiatives since 
these involve multiple cooperators and states. In previous years these key initiatives were coordinated with only one 
in-person meeting, but during 2020 using WebEx and Zoom, these coordination meetings were held numerous times during 
the year. This is one benefit of the pandemic which will be continued in subsequent years.

SIGNIFICANT ACHIEVEMENTS FOR 2020:

DISEASES
Verification of Upland commercial varieties and public 
germplasm with tolerance was conducted and FOV4 
mutations were unraveled to clarify the changes in 
virulence occurring in California and Texas. A new 
funding source was employed to coordinate 12 states in 
developing target spot predictive tools using airborne 
spore samplers. Cotton Leaf Roll Dwarf Virus: A multistate 
sentinel network was assembled using diverse funding, 
including Florida State Support, and three NIFA/Cotton 
Board joint funding projects were approved. And, 
Reniform commercial varieties were released using 
public, non-GMO BARBREN trait by Phytogen and 
Deltapine.

AGRICULTURAL ENGINEERING
An irrigation scheduling app 
was enhanced and several 
on-farm irrigation sensor 
demonstrations were 
conducted. Improvements in 
machine vision tools for 
contamination prevention, 
cotton harvest, and disease 
detection were made. 
New reports on proper 
handling of round modules 
were released.
Demonstrations were 
conducted on how to capture 
value from data collected from 
the new cotton harvesters. 

WEED AND INSECT CONTROL
New equipment for targeted herbicide applications, 
in-row cultivation, and between-row cultivation for 
reduced tillage fields was evaluated. Resistant weed 
monitoring to include Dicamba was expanded. A 
search for available herbicides that could be 
repurposed for cotton was launched. New IPM 
thresholds for 2 and 3-gene Bt cotton were 
developed. AERD also launched novel gene editing 
and GMO insect traits to laboratory seed production.

COTTONSEED
Updated research reinforced the milk fat benefit of feeding higher (7 lbs per day) whole cottonseed rations. A 
cottonseed oil feeding study with “at risk” humans showing potential heart health benefits was conducted. Cottonseed 
oil and protein testing service for public breeders evaluated over 1,000 breeding lines. The AERD evaluated a 
commercial scale mechanical delinter for planting seed, linter capture, and cottonseed shipping. 

VARIETY IMPROVEMENT
AERD launched gene editing and a transformation service 
center to expand low-cost testing of diverse innovations in 
cotton. The division also launched the cotton pangenome 
program to improve breeding tools. The team also 
maintained frequent delivery of public varieties to private 
seed companies.

OUTREACH 
A new marketing 
program for electronic 
outreach to growers was 
launched. Support was 
expanded to 
Sustainability, Consumer 
Marketing, and Global 
Supply Chain Marketing.  
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SUSTAINABILITY

The Sustainability Division and the Product Development and 
Implementation Division joined the OceanWise Microfiber Partnership to 
conduct key research. The goal of this research was to increase the 
understanding of fiber shedding mechanisms to help inform industry and 
consumer best practices, textile design, and wastewater treatment to 
mitigate microfiber flow to our oceans.

The Sustainability Division also performed a life cycle assessment showing 
cottonseed oil having lower greenhouse gas emissions than competing oils.

The Division co-developed a CottonWorks™ sustainability webinar series 
with more than 1,200 attendees.

Sustainability staff acted as an advisor, supporting the development and 
launch of the U.S. Cotton Trust Protocol. During the 2020 growing season, 
approximately 300 growers enrolled in the program.
o Integrated the Field to Market Fieldprint Platform into the U.S.

Cotton Trust protocol interface
o Funded the producer enrollment communications and efforts
o Funded the development of the bale credit system
o Initiated grower enrollment projects in key cotton producing regions

Initiated studies to examine the impacts on fish, shrimp, and oysters that 
consume cotton and synthetic microfibers.

Sustainability partnered with the Consumer Marketing Division to 
communicate cotton sustainability through a mindbodygreen podcast with 
more than 50,000 downloads and listens.

Continued the partnership with the American Society of Agronomy (ASA) 
and Pheasants/Quail Forever to execute the objectives of the National Fish 
and Wildlife Foundation (NFWF) precision conservation grant that was 
awarded last year in 2019. In 2020, 33 growers were engaged, representing 
approximately 78,000 acres of cotton.

The Sustainability Division and Corporate Communications jointly engaged 
in a sustainability communications project in 2020 to update the 
CottonToday Website. Final Website redesigns are under final development 
and will become live in the first quarter of 2021.

2020 HIGHLIGHTS
Sustainability efforts continued to expand across the entire cotton supply chain. Working with the Agriculture and 
Environmental Research and Product Development and Implementation Divisions, the Sustainability division implemented 
strategies and directives to increase sustainable cotton production. Additionally, collaboration continued with the 
Consumer Marketing and Global Supply Chain Marketing Divisions to communicate effective sustainability messages. 
Overall, the aim to increase the visibility of Cotton Incorporated as a leader in sustainability and build relationships with 
NGOs and influential brands, retailers, and researchers in 2020 was successful.
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FIBER COMPETITION

FIBER COMPETITION
The Product Evaluation Laboratory (PEL) purchased, 
installed, and qualified a new HVI® 1000. A unique 
cross-division project involving PEL, PDI, and AER staff 
was undertaken to collect data on round module 
wrap (RMW) to update the ASABE Cotton Module 
Cover Material Performance Standard to include 
RMW performance specifications.  

Quality Research contamination efforts included the 
publication of a "how to" guide for a simplified 
module feeder inspection system. Developed a 
detection only version of VIPR™ called VISN to be 
tested this season. VISN should allow gins to see 
whether they have issues before investing in 
contamination detection/removal systems. 

Quality Research Fiber of the Future: Length Uniformity – Determined a best-fit equation needed to calculate various 
length parameters from the HVI® fibrogram. A breeder friendly tool will be offered at the Beltwide 2022. Fineness 
efforts were delayed by the pandemic as seeds could not be prepped in time. One NAM (Nested Association 
Mapping) trial did get planted. Seeds are being prepped for larger-scale plots in 2021.

RESEARCH &
DEVELOPMENT
2020 HIGHLIGHTS

Fiber Competition saw many research efforts in 2020, both internally and externally, impacted by the pandemic
and their response for stay-at-home (SAH) work. Other efforts were minimally impacted, and in some areas, additional 
work was completed because the pandemic and the SAH response allowed the opportunity to do things differently. 
The Fiber Competition division is proud of what it was able to accomplish despite the challenges. 

The EFS® team signed four new licensees, including the first-ever in 
Bangladesh and first-ever in Turkey. Total U.S. cotton managed by 
EFS® for these mills is roughly 206,000 bales. The two newest 
signees will be the first-ever completely remote installation and 
training.

EFS® programming was able to tackle numerous tasks and 
complete extensive testing and added support for Android 
Scanners. This update is significant because Microsoft no longer 
supports the current Windows mobile programs. Programming 
utilized this time to catch up on a customer special request list to 
make program updates.

Staff spent significant time going through the entire program and 
updated every portion of the system to reflect functionality and 
usability changes. Programming also added the ability to allow 
clients to re-test the color of bales using handheld 
spectrophotometers to automatically update Rd and +b for the 
bales in EFS®.
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PRODUCT DEVELOPMENT & IMPLEMENTATION
PRODUCT DEVELOPMENT & IMPLEMENTATION
Due to pandemic challenges, all travel was suspended in mid-March and the building and labs were closed for two months 
while employees worked from home. Despite difficulties re-opening with limited staff due to safety, PDI proceeded to have a 
very productive year. PDI undertook key topics in 2020 within sustainability such as biodegradation, recycling, natural 
fleece, and the Higg Index. PDI also saw improvements with regard to contamination including the creation of round 
module wrap standards, trials with the VIPR™ cameras, and contamination detection in the opening line. The latest 
performance finish releases were highlighted in the new FABRICAST™ collections and the topmost developments were 
released by the division throughout 2020.

PDI 2020 key accomplishments include the departments of Fiber Processing (FP), Product Development (PD), Textile 
Chemistry Research (TCR), Technical Services and Implementation (TSI), and Product Integrity (PI).

The new opening line, purchased this year, was a key focus. Trüetzschler technology was chosen and included a coarse 
cleaner, fine cleaner, and contamination detection system. Another area of focus was recycled cotton. A unique novelty 
yarn is being developed for the knit market and work will continue into 2021. Staff supported the nonwovens marketing 
division in creating samples and providing manufacturers with a road map to replace synthetic fibers with cotton wipes and 
hygiene materials. Circling back to contamination removal, staff were present at the VIPR™ trials in Georgia to experience 
this technology first-hand. The bales that were used in this trial will be processed through the new Trüetzschler contamination 
detection system.

This year two FABRICAST™ collections were developed with a total of 76 fabrics. The collections included performance 
cottons through construction, blends, and finishes for shirting, outdoor activewear, athleisure wear, bottom weight, and 
denim categories. Once again sustainability was a focus and no-waste knit shoe uppers are part of the collection. 
Athleisure and home attire trends inspired the developments. Denim developments included dry Indigo from Royo, 
TransDRY® technology integrated into selvedge denim, and a new twist on patchwork, embroidery, and texture.

A successful warp knit trial was run in Germany before the health crisis and demonstrates the 
versatility of cotton. Work continued in the development of smart textiles or e-textiles. This year 
over 200 Cotton Incorporated fabric developments were converted to digital 3D files for use in 
well-known 3D apparel software applications. The FABRICAST™ collections are available on the 
CottonWorks™ Website for brands and retailers to work with as digital 3D fabric files. Regarding 
new equipment, PD is very grateful to have a new flatbed knitting machine with yarn inlay. The 
semi-automatic drawing in machine also arrived and both machines were set up in the PD lab.

The microfiber biodegradation project continues this year to examine the impact of dyes and 
finishes on cotton’s ability to degrade in aquatic environments. Aerobic and anaerobic 
environments are being studied to answer the question of degradation in low oxygen 
environments. In addition, a simulated landfill study was begun in 2020 comparing several 
cotton samples to a polyester fabric. In this case carbon dioxide (CO2) and methane (CH4) are 
the byproducts. There are two cotton-to-sugar projects underway. These projects transform 
waste cotton into chemical intermediaries. One is a chemical approach and the other is 
mechanical.

Interest remains around PUREPRESS™ technology and one brand has taken it to market.  Several mills now have 
agreements to supply this technology, with two mills testing samples and one mill developing a bottom weight product.  
Brand interest has remained very high for the TOUGH COTTON™ technology and it accounted for 51% of all test submissions 
from mills.  The STORM COTTON™ finish also remains a very popular technology with four North American brands continuing 
to produce fabric throughout the pandemic.  STORM COTTON™ technology accounted for roughly 30% of all test 
submissions.  WICKING WINDOWS™ finish continued to see interest from the U.S. market with a growing interest in this 
technology from South America, Mexico, and Asia’s domestic markets.  

RESEARCH &
DEVELOPMENT
2020 HIGHLIGHTS
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2020 HIGHLIGHTS
The Global Supply Chain Marketing (GSCM) division communicates and markets to the companies and organizations in 
the supply chain—those responsible for manufacturing, sourcing, and marketing fiber products such as apparel, home 
textiles, and nonwovens products. GSCM division had to pivot many of their marketing programs due to the pandemic 
and replace in person marketing activities with virtual meetings while building demand for cotton. Even with the 
challenges the year presented, the division conducted more than 575 meetings with companies in both the 
manufacturing supply chain and with brands and retailers.  

SIGNIFICANT HIGHLIGHTS IN 2020:

A significant metric for the 
division is the number of 
technology commercialization 
agreements that are executed 
each year, which represents 
brands, retailers and 
manufacturers that are using 
Cotton Incorporated 
technologies to enhance the 
amount of cotton offered in 
textile products. The number of 
agreements were 62% higher 
than 2019, resulting in adoptions 
and cotton products launched 
by leading companies.

TECHNOLOGY COMMERCIALIZATION AGREEMENTS DIGITAL SUPPLY CHAIN INITIATIVE 
GSCM launched their digital supply chain initiative in 
August of 2020. This project was the culmination of a 
two-year effort to position cotton marketing to be 
successful in the years ahead. As industry apparel 
designers move to 3D design software, GSCM, along 
with staff from the PDI division, introduced digital 
cotton fabric files for industry designers to use in 
software programs and received media coverage 
and recognition for this innovative move to 
advance the industry’s capability. Use of 3D 
technology for designers is comparable to GPS 
technology for precision farming. Cotton is the first 
fiber to be marketing with this technology.

EDUCATION & WORKSHOPS
The technical education and marketing workshop 
program expanded with four new workshops, 
delivering a total of 45 for the year to more than 1,600 
people in the industry. Fashion marketing programs 
also pivoted in 2020 by going virtual. More than 100 
virtual presentations were conducted for industry 
clients in countries around the world.

SUSTAINABILITY
Sustainability continued to be a major emphasis in
marketing activities for GSCM. New initiatives were 
introduced to promote the circularity of cotton, calling 
attention to cotton’s ability to be reused and recycled 
into a wide variety of products, and ultimately cotton’s 
ability to naturally biodegrade and return to the earth.

MARKETING
During 2020, GSCM expanded the foundation for marketing 
cotton in the years to come. Forty-seven new companies 
were qualified to market Cotton Incorporated technologies. 
Additionally, GSCM conducted manufacturing trials and 
applied for certification for new cotton substrates for 
nonwoven products. This will allow GSCM to market cotton in 
2021 as an alternative to synthetic materials that will no 
longer be allowed in many products in the European Union 
because of new laws to protect the environment from 
plastics and ocean pollution.

WEBINARS
Sixteen CottonWorks™ webinars were held in 2020 
featuring sustainability topics such as soil health, water use, 
and greenhouse gas. GSCM worked closely with the 
Sustainability division at Cotton Incorporated to develop 
these webinars and utilized outside expert speakers and 
scientists to enhance the messaging to the industry. 
Forty-three new partners joined the Cotton LEADSSM 
program, bringing the total number of partners to 659. 
These partners have signed a commitment to welcome the 
use of U.S. cotton in their supply chains.

GLOBAL SUPPLY
CHAIN MARKETING
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2020 HIGHLIGHTS
The Consumer Marketing Division’s focus this year was on building demand for cotton, promoting and researching 
sustainability, and cultivating strategic cottonseed messaging. This year brought unprecedented circumstances; 
however, the division’s agility allowed for relevant creative as well as a renewed drive to capitalize on unexpected 
opportunities.

SIGNIFICANT ACHIEVEMENTS FROM EACH DEPARTMENT IN 2020:

Through impactful campaigns and emotional and 
benefit driven messaging, the Advertising Department 
reached more than 451 million consumers throughout 
the year. In response to the pandemic, the team 
created campaigns such as Comfort in Cotton and Ode 
to Sweatpants, which highlighted the benefits of cotton 
during the beginning of the pandemic. The team also 
successfully facilitated a remote video shoot for a new 
campaign creative, “Your Cotton Your Way,” which is 
scheduled to launch in 2021. Consumer engagement 
with TheFabricOfOurLives.com remained high 
generating more than 1.9 million clicks to the site and 
the use of key influencers amplified cotton messaging in 
a meaningful way. Finally, there were more than 90,000 
downloads, from March to October, of school 
curriculum created for youth. This curriculum featured 
information about microplastics, Blue Jeans Go Green™, 
the origins of cotton compared to polyester, and why it 
is so important to check the label.

ADVERTISING BRAND PARTNERSHIPS
Brand Partnerships rescheduled programs until the fall 
and collaborated with three major retailers including 
REVOLVE, the iconic Saks Fifth Avenue, and 
Amazon—occurring over the premier holiday season. 

The Blue Jeans Go Green™ program had over 35 
partners, collected 350,000 pieces of denim, and 
diverted more than 175 tons of waste from landfills. 
Activities to support the program received more than 67 
million impressions on Facebook and Instagram with 
sustainability messaging and ran awareness campaigns 
during Earth Day and America Recycles Day. 

CORPORATE COMMUNICATIONS
Corporately, there was significant engagement through 
press coverage and sponsorships of eight global textile 
trade programs with more than 2,700 mentions and an 
estimated global audience of 1.6 billion. Efforts in 
cottonseed included promotion of triple nutrients, updates 
to the website, and direct marketing efforts to ruminant 
nutritionists.

CORPORATE STRATEGY & INSIGHTS
CSI staff conducted 26 market research projects, 
created 240 publications and videos, and provided 45 
virtual global market and economic presentations to 
over 3,300 supply chain decision makers.

CONSUMER
MARKETING
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BOARD OFFICERS
DIRECTORS

20
20

& ALTERNATIVES
SOUTHEAST REGION REPRESENTATIVES 

MID-SOUTH REGION REPRESENTATIVES  

WEST REGION  REPRESENTATIVES 

SOUTHWEST REGION REPRESENTATIVES 

TEXAS
DIR. ALBERT ANDEL
DIR. LLOYD ARTHUR
ALT. FRANKIE BEZNER
DIR. MARVIN BEYER*
ALT. JOSH BIRDWELL
ALT. JEREMY BROWN
ALT. DAVID CARTER
ALT. BRENT COKER
ALT. JUSTIN CORZINE
DIR. ROBERT ENGLERT
DIR. JACOB GERIK
ALT. GREG GLOVER

ALABAMA
DIR. SHANE ISBELL
ALT. STEWART MCGILL
ALT. ELIZABETH SPRUELL-RHODES
DIR. CHARLIE SPEAKE
DIR. TOMMY THOMPSON
DIR. ANDY WENDLAND

FLORIDA
DIR. JERRY DAVIS
ALT. LEWIE JOE SMITH

GEORGIA
ALT. JOHNNY CRAWFORD
ALT. BART DAVIS
DIR. HUGH DOLLAR
ALT. JEREMY GAY
DIR. DARREN HEMBREE
ALT. PRESTON JIMMERSON
DIR. RONNIE LEE
DIR. CHAD MATHIS
DIR. VAN MURPHY*
ALT. PHIL MURRAY
ALT. J.D. NEWTON
DIR. JOHN RUARK
DIR. WENDELL SUMNER
DIR. CLINT WEBB

NORTH CAROLINA
DIR. ANDREW BURLESON
ALT. ROB FLEMING
DIR. DONNY LASSITER
DIR. ALLEN MCLAURIN
ALT. MARSHALL NEWTON
ALT. SAM WALTON

CALIFORNIA
DIR. CANNON MICHAEL
ALT. JACOB SHEELY
ALT. GEOFF TOLEDO
DIR. STEVE WILBUR

VIRGINIA
DIR. PHILIP EDWARDS
ALT. JIM FERGUSON

SOUTH CAROLINA
ALT. JONATHAN BERRYE
DIR. DAVIS CALHOUN
ALT. DOUG JARRELL
DIR. KENT WANNAMAKER

ARKANSAS
ALT. JASON FELTON
ALT. JESSE FLYE
DIR. HERRICK NORCROSS
DIR. TERRY POLLARD
DIR. NATHAN REED
DIR. RAMEY STILES

LOUISIANA
ALT. KODY BEAVERS
DIR. JASON CONDREY
ALT. MEAD HARDWICK
DIR. STEPHEN LOGAN

MISSISSIPPI
DIR. COLEY BAILEY
ALT. RICHY BIBB
ALT. LONNIE FORTNER
DIR. KENDALL GARRAWAY
ALT. TRIPP HAYES
ALT. B JONES
DIR. BERNIE JORDAN*
DIR. LAWRENCE LONG

MISSOURI
DIR. ALLEN BELOW
DIR. STEVE DROKE
DIR. JEFF HUX
ALT. AUSTIN LITTLETON
ALT. GREGG MAYBERRY
ALT. CHRIS PORTER

TENNESSEE
DIR. LINK CARLTON
ALT. ROSE FULLEN
DIR. EUGENE PUGH
ALT. WILL ROBINSON
DIR. BOB WALKER
ALT. EVERETT WOODS

DIR. TRAVIS MIRES
DIR. BRENT NELSON
DIR. MIKE PATSCHKE
ALT. SPENCE PENNINGTON
DIR. GLEN PHIPPS
ALT. JOHNIE REED
DIR. ERIC SEIDENBERGER
DIR. STACY SMITH
DIR. MARTIN STOERNER
DIR. LACY VARDEMAN
ALT. MICHAEL WHITE
DIR. MARK WRIGHT

ARIZONA
DIR. ART HEIDEN
DIR. LYALL PACHECO
ALT. DEAN ROVEY
ALT. TIM SMITH

KANSAS
DIR. KENT DUNN
ALT. MONTE THOM

NEW MEXICO
ALT. JEREMY GONZALES
DIR. JAMES JOHNSON*

OKLAHOMA
DIR. STEVEN CLAY
ALT. BRAD HARRISON
ALT. HARVEY SCHROEDER
DIR. SAM VINYARD

DIR. DAHLEN HANCOCK
DIR. CRAIG HEINRICH
ALT. MARK HOWARD
DIR. JONATHAN JAMES
ALT. RALPH KELLERMEIER
ALT. REX KENNEDY
DIR. JENIFER LANE
ALT. CLAY LEWIS
ALT. JIM MASSEY
ALT. DANNY MAY
ALT. JOHN MCDOWELL
ALT. BRADY MIMMS

*2020 Board Officer
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FOR MORE INFORMATION

2020 COMMITTEE 
ACTIVITY TABLES 

2020 USDA 
ANNUAL REPORT

2020 ACTUAL TO 
BUDGET REPORT

PLEASE VISIT
FOR MORE
INFORMATION

WWW.COTTONINC.COM

About Cotton Incorporated
As a not-for-profit, Cotton Incorporated does not manufacturer or sell any products. 
Instead, it conducts marketing and research to benefit every link on the cotton supply 
chain and develops promotions that encourage the use and desirability of cotton 
and cotton products. Cotton Incorporated was founded in 1970 in response to 
synthetic textile fibers’ encroachment on cotton’s market share. Since that time, the 
company has addressed this challenge and others through a range of diverse 
activities aimed to make cotton more profitable for growers, and a preferred fiber 
choice for manufacturers, brands and consumers. In the process, the Company has 
become recognized as a global authority and resource for all things cotton.

12

https://www.facebook.com/cottoninc/
https://twitter.com/CottonInc
https://www.linkedin.com/company/cottoninc/
https://www.cottoninc.com/
https://www.cottoninc.com/wp-content/uploads/2022/07/2020-Activity-Tables.pdf
https://www.cottoninc.com/wp-content/uploads/2022/07/CR-USDA-Year-End-2020.pdf
https://www.cottoninc.com/wp-content/uploads/2022/07/CR-2020-Actual-to-Budget-Report.pdf



